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T'onoBa oprkomirery:
CwmepiueBcokuii Cepriii @paHIoBHY — 11.€.H., Ipodecop, 3aBinyBad Kadeapyu MapKEeTHHTY.

YseHn oprkomirery:
KuszeBa Tersra B’siaecnaBiBHa — 1.€.H., JOIEHT, Tpodecop Kadeapr MapKEeTHHTY.
[IleBuenko AnHa BanepiiBHa — k.€.H., TOIIEHT, JOLIEHT KadeAPH MApPKETHHTY.

BinnoBinanbHuii cexperap:
MoiceeBa Harania BikenTiiBHa.

MOPSAJTOK POBOTH KOH®EPEHIIIT
24 xoBTHA 2018 poky, kopmyc Ne2 HAY, aya. 2-205

09.30-10.00 — Peecrpariist y4acHHKIB.

10.00-11.30 — Binkpurrs xondepenuii. [InenapHe 3acinanss.
11.30-12.30 — Buctyn gomoBinadis.

12.30-13.00 — ITigBemeHHS miACYMKiB KOH(EpeHIIii.

Inenapue 3acinanus
Bcerynne ciioBo:
1. Cmepiuescokuii Cepeii @panyosuu, o.e.n., npoghecop, 3a6idyeas Kagheopu mapxkemuHey
Gaxynememy exonomixu ma oizHec-aominicmpyearns HAY.
€BpoiHTETpallis eKOHOMIKH YKpaiHU B KOHTEKCTi BUKJIMKIB TII00AIEHOTO MapKETHHTY.
2. Konoywrin KOpin Ilempoeuu, o.e.H., npogecop kagedpu mapkemuney ¢axyiomenty eKoHO-
Miku ma 6i3Hec-aominicmpyeanns HAY.
MapKeTHHTOBE I[IHOYTBOPEHHS Ha PUHKY I'a30II0CTa4aHHs YKpaiHH.
3. Muxonwk Imumpo, nauanvhuk 6iooiny mapkemunzy TOB «I eopebiocicmem».
I'mo6GanbHi BUKIMKK Ha (hapMalieBTHYHOMY PUHKY YKpaiHH.
4. Iempos I20p, Gped-menedicep poyminzy misxcnapoonozo nanpamxy ma B2B «Vodafone Vipainay.
CydacHi iHHOBAIIiHHI TEXHOJIOTIT MapKETHHTY.
5. Yepnax Onez. On-line tpadik i OCHOBHI BapiaHTH HOTO0 3aIydeHHS.

Crnucox y4acHMKIB KOH(epeHuil

1. Acmaxoe K.B., Manaxiecvka I'B. KoukypentHi nepesaru JI1 MA «bopucmine» Ha eBponeii-
ChbKOMY PUHKY aepornopriB-xabiB (PagHuk reHepalbHOro JUPEKTOpa 31 CTPATerivHOTO PO3BUT-
ky JAI1 MA «bopucminey, actipantka HAY).

2. Kusaszesa T.B., 0.e.n., 0oouenm, Yepnsecoka T., 0.e.H., npoghecop. Areas marketing potential and
conditions for its forming (mpodecop xadbenpu mapkeruary ®EBA HAY, npodecop JepxaBHo-
ro yHiBepcuTeTy npukiaaHux Hayk B KowiHi, [Tosbima).

3. Vladimer Glonti, o.e.n., npog., Paouenko I’ A., k.e.n., 0oyenm. HatuBHa pekiama K cydacHa
MapKeTHHTOBHUI iHCTPYMEHT NPOCYBaHHs OpeHay (aekaH (GakyIbTeTy eKOHOMIKHU Ta Oi3Hecy ba-
TYMCBKOTO epxaBHOro yHiBepcutety iM. [llora Pycrasemni, M. barywmi, I'py3is, nonent kaden-
pu mapketunry ®EBA HAY).

4. IHlesuenxo A.B., k.e.n., oouenm, Manosiuko C., 0.e.H., npogh. Inhopmaniiini TexHoI0TIi 3a-
Oe3redeHHs] MapKEeTHHIOBOI AisabHOCTI (HoueHT kadeapu mapketunry @EBA HAY, Buma
IIKOJIA TTEIATOTiKK Ta anMiHicTpyBanHs iM. Memka I, M. ITo3nans, [Tosbra).

5. Pamencoka C.E.,k.e.H., doyenm, Ciopyk B.JIL Kk.e.H., 0oyenm. AKTYaJbHICTh CTOPITEIUIIHTY B
KOHTEKCTI PO3BUTKY MAapKETHHIOBHX METOIIB IPOCYBaHHS MPOAYKTIB (JIOLEHTH Kadeapu Map-
ketuary ®EBA HAY).

6. Ilemponasnoscvka C.E. K.e.n., douenm, Kondywxin FO.IL., 0.e.n. EKOHOMIYHA NICUXOJIOTIS SIK
OCHOBa MapKETHHTOBHMX CTpaTeriil (IOLEHT KadeIpu MapKeTHHTY, ipodecop Kapeapu MapKeTH-
ury ®EBA HAY).

7. Bopucenko O.C., k.e.H., oouenm, bamoekina H.I. Ponb Ta 3Ha4CHHS MAPKETUHTOBUX IHTEPHET-
KOMYHIKaIli# B AisIIbHOCTI mianpueMcTs (noueHT kadenpu mapketunry ®EBA, crynentka OE-
FA MP-213 HAY).

8. Topronosa K.A. Kpurepii sikocti B iHZycTpil Typu3My (CT. BUKJIafa4 Kadepy TypHU3My Ta JIOTi-
cTHKH JIOHEIILKOTO JIEPKaBHOTO YHIBEPCUTETY YIPABIiHHSA, M. Mapiymons).

9. Paouenko O.A., Kosanenxo A.B. Cy4acHi TeHeHIT pO3BUTKY MiAMPUEMCTB PECTOPAHHOTO TOC-
noapcTBa B Yipaiti (noueHT kadenpu mapketuary ®EBA, crynentr ®EBA MP-213M, HAY).

10. Cadiposa I.M., Xaiioaposa T.M. Po3BUTOK PUHKY pO3NONLTY B YKpaiHi (aCHCTEHT, CT.BUKJIa a4
kagenpu mapketuary ®EBA HAY).

11. Illesuenko 0.0., Kociaweini I. 5. Buknvky Mb>KHapOIHUX MapKETHHIOBUX JOCIIHKCHb
(ct.Buknanay, cryaeHt, CioB’ sHCbKH Konemk HAY).

12. Illlesuenko 0.0., Xyooniii A.B. KomyHikaiiiiHi TpyIHOIII Ta KYJIBTypHI BiIMIHHOCTI B Ti100a-
JIBHOMY MapKeTHHTY (CT.BUKJIaJad, CTyIeHT, C10B’aHChKUH konemxk HAY).

13. Kpusopyuxo O.B., Keimxko /I. TIpoGiieMu pO3BUTKY aBialiiHOrO HEHMIHTY (3aCTYIHUK JIeKaHa
®EFA, crynentka ®EBA MP-413 HAY).

14. JIaspemos.A. Tourism sustainable development instruments ([loxerbkuii qepskaBHUi YHIBED-
CHUTET yIIpaBIliHHA, M. Mapiynois).

15. Moiceesa H.B. YupasninHs OpeHIOM 3aKiialy BUIIOT OCBITH (3aBiyBad HaBYaJIbHOT J1a00paTo-
pii indopmaniiinux cucrem mapkeTunry kadenpu Mapketunry ®EBA HAY).

16. Aooyneyceiinoeéa A.P. MapKeTHHT sSIK OJIMH 3 TOJIOBHUX HANpPSIMKIB PO3BHUTKY Oi3Hecy (CTymeHT-
ka ®EBA EII-3126 HAY).

17. Akenmoeea JI.0O. Crpareris 00aTbHOT MAPKETUHIOBOT JTistibHOCTI (cTynenTka @EBA MP-313 HAY).

18. Apéopa 1.B. CyTHiCTb Ta IEPCIEKTUBU PO3BUTKY INIOOAIEHOIO MapKEeTHHTY B YKpaiHi (CTyneH-
tka DEBA MP-3134 HAY).

19. Bepacog B.€. CyTHICTb Mi>KHapOJHOTO MAPKETUHTY Ta 0COOIMBOCTI HOro BUKOPUCTAHHS Ha
MiAMPUEMCTBAX TypuCTHUHOTO GizHecy (ctymeHT PEBA MP-213M HAY).

20. Binencexuii O.P. Oco6muBocTi popMyBaHHS MapKETHHIOBOI CTpaTerii NiANpUeMCTBA (CTYAEHT
OEBA MP-213M HAY).

21. Byuxo K.E. IIpoGneMu Ta nepcreKTUBU PO3BUTKY IMI00AIBHOTO MAPKETHHTY B YMOBAX €KOHO-
MigHOTO cTany Ykpainu (ctynentka ®PEBA MP-213M HAY).

22. I'onuapoea H.C. 1linoyTBOpeHHs B yMOBax ImobanbHOro MapkeTHHry (crynentka ®EBA EIT-
312 HAY).

23. I'yzescvka JI.C. 3actocyBanus Mozeni HeiipomapkeTunry ZMET B cTBopeHHI OpeHay (CTyAeHT-
ka ®EBA MP-213M HAY).

24. ZKemboyvkunu M.B. Cneuundixa 30yTy B po3apioHiit Toprisini (ctynentr ®PEFA MP-213M HAY).

25. 3nazoodyx K.O. Ilcuxomnoris sik 9acCTUHa MAPKETUHTOBOI JiSUTHOCTI MiAIpHeMcTBa a00 OpraHi-
3amii (crynent ®EFA MP-213M HAY).

26. Kamuwna C.FO. 1]iHOyTBOpEHHS SIK CKJTaJIOBa YacTHHA MapkeTuHTy (crynentka ®EBA EI1-312 HAY).

27. Kupunenko A.FO. CoBpeMeHHbIE TeHACHINY KOMMYHUKAaUI KOMIIAHUH Ha paJuoOpBIHKE YKpa-
unsbl (ctynentka @EBA MP-213M HAY).

28. Ko6i3€6 A.A. Poiib MAPKETHHIOBOTO YIPABJIIHHS B JisUIHOCTI MiPHEMCTB arpoIpOMHUCIOBOTO
komruiekey (cryaentr ®EBA MP-213M HAY).

29. Kosanenro /J.1O. Evangelism marketing (crynentka ®EBA JII'-224 a HAY).



30.Koemyn K.FO. TTpyuurinu BUXO/Ty KOMITaHiH Ha MibkHapomaHui puHOK (cTynentka @EBA MP-313 HAY).

31. Kosémyn O.FO. Ipuanan mobamizanii gismmeHOCTI Gipm (cTynentka ®EBA MP-313 HAY).

32. Kypcenxo F0.A. Main problems of digital marketing (crynenrka ®EBA JII'-224 a HAY).

33. JIyyux T.A. JlinkOinaunr sik ocHoBa cydacHoro SEO (crynentka ®EBA MP-413 HAY).

34. Hazapoe B.B. TeHeHIiT po3BUTKY peKJIaMu Ha Meflia puHKy Ykpainu (ctyneHt ®EBA MP-
213M HAY).

35. Ocmposcoka 1.B. TIpoGeMu Ta HaIPsIMU PO3BUTKY PHHKY aBiallifHUX IepeBe3cHb YKpaiHu
(crynentka ®EBA MP-213M HAY).

36. ITasnosa M.FO. Customer retention, sik CriociO BUSBUTH €()EKTUBHICTb MIANPUEMCTBA (CTYICHT
@®EBA EM-311 HAY).

37. Honosuu A.FO. Mepuannaiisuar y cdepi mapketuHry (crynetka ®PEBA MP-413 HAY).

38. Ilpokonenxo FO.M. JlarepanbHuit MAPKETHHT SIK iHHOBAIIHHUI METO/ BeleHHs GizHecy (cTy-
nentka ®EBA MP-413 HAY).

39. IIpopouenko A.B. TIpobieMu Ta IEPCIICKTHBH PO3BUTKY MDKHAPOIHOTO MAPKETHHTY B Cydac-
Hiii exoHoMmili (ctynenTka ®EBA MP-213M HAY).

40. Ipyovko K.IO. TIpoGieMu Ta HalpsIMH PO3BUTKY CaHATOPHO-KYPOPTHHX 3aKJIadiB YKpaiHu
(cryneatka ®EBA MP-213M HAY).

41.ITynwvko A.B. Pysnku BUXOIy KOMIIaHil Ha MbKHapoHuil puHOK (cTynentka @EFA MP-313 HAY).

42. Ilyminyesa A.A. I'oGanbHi TpeHu iHHOPMALIIHHUX TEXHOJIOT1H Ta 1X iHBECTHLIHHMHA MOTEHIi-
an (ctynentka ®EFA MP-213M HAY).

43. Pomanenxo O.B. MixxHapoHUI MapKETHHT SIK OCHOBA II00ai3amiiHUX POIECIB (CTyIEeHTKA
@OEBA MP-313 HAY).

44. Pyoan 1.B. CraHoBIeHHs [100aIbHOTO MApPKETUHTY B Cy4aCHUX YMOBaX €KOHOMIKHM (CTYIECHTKA
OEBA MP-213M HAY).

45.Casa €.B. CyuacHuii CTaH pO3BUTKY TYPHCTHYHOTO pUHKY Ykpainu (cryneHt ®EBA MP-213M HAY).

46. Caguenxo A.FO. OcobnuBocTi 6i3Hec-KoMyHiKalil y cepi iBEHT-MapKeTUHTy Ha AESKUX PUH-
kax €pasii (crynentka ®EBA MP-413 HAY)

47. Caooscvka I.1. ExoHOMIYHA TICHXOJIOTIS: KITFOYOBI €Tl BCTAHOBJIEHHS Ta IEPCIEKTHUBH PO3-
BuTKy (ctymentka ®EFA MP-413 HAY).

48.Caioosa I:0. YvoBu ycninHoro Buxony kommanii Ha puHok CIIIA (crynentka @EBA MP-413 HAY).

49. Camoniox C.M. Mapxketusr Maitbytasoro (crynentka ®EBA MP-413 HAY).

50. Cenrorosa B.O. Pons SMM s IT-komnaniii (ctynentka PEBA MP-213M HAY).

51. Tumowenxo M.A. The impack of modern technology on the development of marketing (cTy-
neHt ®EBA JII'-224 a HAY).

52. Tumenxo K.A. MapkeTHHroBi Mmetoau GpopmyBaHHs crioxkHBUUX nepesar (crynentka @EBA
MP-213M HAY).

53. Trauenxo A.A., Yepnax O. OcHOBHI TPpoOIEMH MPH PO3pOOIIi PeKIaMHOT KaMIIaHii Ha CBITOBO-
My puHKY (ctynentka @®EBA MP-313, acnipant HAY).

54. Trauyk M.IO. Landing page ab0 pekJIaMHUI CaiiT: HOBUH TPEH]I IHTEpPHET-MapKETHHTY (CTyre-
Htka PEBA MP-413 HAY).

55. Tpyxan A.A. OcHoBHi (a3u HOpMyBaHHS KOPIOPATHBHOI KYJIBTYPH MiNPHEMCTB aBialiiHOTO
tpancnopty (ctyneHT ®EBA MP-213M HAY).

56.11lanosanosa A.A. CyuacHa KoHIIENIIis 00aTbHOTO MapkeTuHry (cryneHtka ®EBA MP-313 HAY).

57. Ilgeys A.B. CytHicts miodansHOro MapkeTuHry (crynentka ®EBA MP-313 HAY).

58. benvorezosa T.B. Komepiiina nisutbHICTh — BU3Ha4YaJIbHA OCHOBA CY0 €KTIB rocHosapio-
BaHHA (cTynentka HHIHO HAY).

59. ITycmoegoiim JI.C. Poirb KOMyHIKaIifHAX CTpaTeriii B MapKETHHIOBIN MiTIBHOCTI KOMITaHi1
(crynentka HHIHO HAY).

60. Animeecvka A.E. THHOBAII#{HI TEXHOJIOTIT, [0 3MIHIOKOTh BUIVIS CYYaCHOTO piTeiy (CTymeHT-
xa ®EFA MP-413 HAY).

MIHICTEPCTBO OCBITHU I HAYKH YKPAIHU
HAIIIOHAJIbHUM ABIAIIMTHUM YHIBEPCUTET
@®AKYJIBTET EKOHOMIKHU TA BI3BHEC-AJIMIHICTPYBAHHS
KA®EJIPA MAPKETUHT'Y
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IHPOI'PAMA
MixknapoaHoi
HAYKOBO-NIPAKTHYHOI KOH(epeHuil

«IHEPCHHEKTHUBU I BUKJIUKH
IYTOBAJIBHOTI'O MAPKETHUHI'Y»

NPUCEAUYEMbCA
85-piuuto Hauionanvnozo asiauiiino2o ynieepcumemy
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