OPTAHIBALIIMHU Y KOMITET

T'os1oBa oprkomireTy:
CmepiueBcekuit Cepriit @pannosud — a.€.H., mpodecop, 3aBigyBad kadeapu MapKeTHHTY.

YneHu oprkomirery:
KuszeBa TeTsHa B’saeciaBiBHa — JI.€.H., IONGHT, mpodecop kadeapu MapKETHHTY.
[leaenxo AHHa BanepiiBHa — K.€.H., JONEHT, JIOIICHT KadeJpu MAPKECTHHTY.

BianoBinans Huii cexperap:
MoiceeBa Hatanis BikeHTiiBHA.

MNOPAIOK POBOTH KOH® EPEHIIIT
24 xoBTHe 2018 poky, kopmyc Ne2 HAY, ayn. 2-205

09.30-10.00 — PeecTparist y4acHHKIB.

10.00-11.30 — Binkputrs xoHdepenuii. [InenapHe 3acimanas.
11.30-12.30 — BucTym IOMOBia4iB.

12.30-13.00 — ITiyBe neHHS MiACYMKIB KOH( epeHIIii.

IlnenapHe 3acinanHs

Bcerynse cioBo:

1. Cmepiuescokuii Cepeiii @panyoguu, o.e.H., npogecop, 3a8i0yeas Kageopu mapKemuuey
gaxyrvmemy exo Homixu ma Oiznec-aominicmpyganns HAY.
€BpoinTerparis e KOHOMIKH YKpaiHu B KOHTEKC Ti BUKJIMKIB I100aTbHOTO MapKETHHTY.

2. Konoywxkin FOpia Ilempoeuu, 0.e.n., npodecop kagedpu mapkemunzy Gaxyiomeny eKoHo-
Mixu ma 6i3nec-aominicmpysannsa HAY.
MapxkeTHHIOBe I1iHOy TBOPEHHS Ha pUHKY ra30M0CTayaHHs YKpaiHu.

3. Muxoniok Imumpo, navanvruk 6i00iny mapremunzy TOB «Ieopebiocicmemy.
I'moGanpHi BUKIMKHE Ha papMaleBTUIHOMY PUHKY YKpaiHH.

4. Ilempoe Izop , Opeo-menedsicep poyminey misic Hapoonozo nanpsamky ma B2B «\Vodafone Vipainay.
CyuacHi iHHOBallii{Hi TEXHOJIOTI MapKETUHTY.

5. Uepnak Onez. On-line tpadix i 0CHOBHI BapiaHTH HOTO 3aJ1y YCHHSL.

Crnucok yaacHuKiB KoH¢e peHuii

1. Knaseea T.B., 0.e.n., oouenm, Yepnaecvka T., o0.e.n., npogpecop. Areas marketing potential and
conditions for its forming (mpodecop kadempu mapketiary ®EBA HAY, npodecop JlepxaBHO-
IO YHIBEPCUTETY MPUKIAJHUX HayK B KoHiHi).

2. bopucenxo O.C., k.e.H., ooyenm, bamoexina H.I. Ponb Ta 3Ha4€HHS MapKETHHTOBUX IHTEpHET-
KOMYHIKaIliif B AUTBHOCTI mimmpreMcTB (Ho1eHT Kadeapu mapketnary ®EBA, ctynentika OE-
BA MP-213 HAY).

3. Vladimer Glonti, o.e.n., npo., Paduenxo I' A., k.e.H., 0ouenm. HatusHa peknama siK CydacHa
MapKeTHHTOBHUI IHCTPYM €HT poCyBaHHs OpeHay (nekaH GakymbTeTy ekoHOMIKH Ta 6i3Hecy ba-
TYMCBKOTO JIepyKaBHOTO YHiBepcuTeTy iM. Illota PycraBerni, M. batymi, I'py3is, noueHT kad eapu
mapketuHry ®EBA HAY).

4. Pamencvka C.€E.,k.e.H., oouyenm, Cigpyx B.JI. k.e.H., 0oyenm. AKTyaJbHICTb CTOPITEIUTIHTY B
KOHTEKCTi pO3BHTKY MapKeTHHIOBUX METOJiB IPOCYBaHHI POy KTiB (JOIEHTH Kadeapu Map-
ketunry ®EBA HAY).

5. Ilemponasnosceka C.€. K.e.H., 0oyenm. EKOHOMIYHA MICUXOJIOTIS SIK OCHOBA MapKESTUHIOBUX
ctparterii (oueHt kapenpu Mmapketuary ®EBA HAY).

6. Manosiuxo C., o.e.H., npogh., Illesuenxo A.B., k.e.H., doyenm. Tad opMaItiiiHi TEXHOJIOTIT 3a-
0e3reueH S MapKeTHHTOBOT ismbHOCTI (Bra mkosra nefaroriky Ta aAMiHICTpyBaHHS iM. Me-
mka I, M. [To3Hans, [onbima, qoneHT kadeapu mapketnary @EBA HAY).

7. Topronoea K.A. Kputepii ssxocti B iHAyCTpil TypHu3My (CT. BUKIaad KadeIpu Typu3My Ta JIOTi-
CTUKH JJOHeIbKOTO JePKaBHOTO YHIBEPCHTETY YIPaBIiHHS, M. Mapiynos).

8. Paouenxo O.A., Kosanenxo A.B. Cy4acHi TeHACHIIIl pO3BUTKY MIOIPUEMCTB PECTOPAHHOTO TOC-
nojiapcTa B YipaiHi (moueHT Kadempu mapketuary ®EBA, ctynent ®EFA MP-213M, HAY).

9. Caobiposa I.M., Xaiioapoea T.M. Po3BUTOK pHHKY pO3T0UTy B YKpaiHi (aCHCTEHT, CT.BUKIAIAY
kadenpu mapreTaary ®EBA HAY).

10. Il eguenxo 0.0., Kociawsini 1.. Buximkn MDKHAPO THAX MapKETHHTOBHX JO0CIIDKEHb
(ctBukmanay, ctyneHt, ClioB’ sHCHKHH Kostemk HAY).

11. Hleguenko 0.0., Xyoonii A.B. KomyHikaniiiHi TpyIHOILI Ta KyIbTypHi BiIMiHHOCTI B o0 a-
JMBHOMY MapKeTHHTY (CT.BUKIIaJ a4, CTyaeHT, CnoB’sHChKuiT Kone ok HAY).

12. Kpusopyuxo O.B., Keéimko /I. TIpoGieMu po3BATKY aBialliiHOTO HEWMIHTY (3aCTYyIIHUK JiCKaHa
®EBA, ctynentka ®EBA MP-413 HAY).

13. Jlaspewros.A. Tourism sustainable development instruments (J{oseubkuii nepskaBHUiN yHIBEp-
CHUTET yNPaBIiHHsI, M. MapiynoJsb).

14. Moiceecsa H.B. YnpasiinHs OpeHIIOM 3aKiiajly BUILOT OCBITH (3aBifyBa4 HaBIaIbHOT JabopaTto-
pii iHp opmariiiHuX cucTeM MapkeTHHTY Kadenapu mapketnary @EBA HAY).

15. A6oyneyceiinosa A.P. MapKeTUHT SIK OJMH 3 TOJOBHUX HANIPSIMKIB PO3BHUTKY Oi3HECY (CTyIeHT-
ka OEBA EI1-3120 HAY).

16. Axenmbesa JI.0. Crpaterisi mobaIbHO 1 MapKe THHIOBOT ASTEHOCTI (CTyaeHTKa @PEBA MP-313 HAY).

17. Apoopa 1.B. CyTHICTb Ta IEpCTIEKTHBH PO3BUTKY II00ATLHOTO MapKETHHTY B YKpaiHi (cTyneH-
1Ka ®EBA MP-3134 HAY).

18. Bepscoe B.E. CyTHICTh MDKHAPOJHOTO MAPKSTHHTY Ta 0COOJMBOCTI HOTO BUKOPUCTAHHS Ha
mimpueMcTBax Ty pucTiaHoTO O13Hecy (ctyaeHT @EFA MP-213M HAY).

19. Binencexuii O.P. Oco6mmBocTi opMyBaHHS MapKETHHIOBOT CTpaTeTil MMPHEMCTBA (CTYICHT
©OEBA MP-213M HAY).

20. Byiiko K.E. ITpobneMu Ta epCIeKTHBU PO3BUTKY INO0OATEHOTO MapKeTUHTY B yMOBAX €KOHO-
MiyHOTO cTaHy Ykpainu (ctyneHtka ®EBA MP-213M HAY).

21. I'onuapoea H.C. 1liHOyTBOpPEeHHS B yMOBaX Ii00aabHOTO MapkeTHHry (ctyaentka @EBA EIT-
312 HAY).

22. I'yzescovra JI.C. 3actocyBaHHs Mo Helipomapketrary ZMET B cTBopeHHi OpeHy (CTyneHT-
ka ®EFA MP-213M HAY).

23. ZKemoouwvxkuit M.B. Cnemmoika 30yTy B po3mpiOHiit Toprisii (ctynentr ®EBA MP-213M HAY).

24. 3nazo0yx K.O. Ilcuxooris SK 4acTHHA MapKeTHHIOBO1 ASITHOCTI ITi IpHEM cTBA a00 OpTraHi-
3anii (ctynenT ®EBA MP-213M HAY).

25.Kamunina C.FO. 11jHOy TBOpEHHS SIK CKJIAI0BA YacTHHA MapkeTHHIy (ctyzeHTKa DEBA EI1-312 HAY).

26. Kupunenxo A.FO. CoBpeMeHHbIC TeHICHITHN KOMM YHUKAIIHH KOMTIAHHI Ha paMOpbIHKEe YKpa-
unbl (ctynentka ®EBA MP-213M HAY).

27. Kodizee A.A. Pois MapKeTHHTOBOTO YIIPABIIHHS B ISUTHHOCTI I AMPHUEM CTB aIp ONPOMHCJIOBOTO
xomimrekcy (ctyneHtr ®EBA MP-213M HAY).

28. Kosanenxo /I.FO. Evangelism marketing (ctynentka ®EBA JII'-224 a HAY).

29.Koeémyn K .JO. Tpraymy B0y KOMIIAHIH Ha M DKHApo HuMif prHOK (cTynerTKa @EBA MP-313 HAY).



30. Kogmyn O.FO. Ipraunu mobanizauii gisneHocTi GipM (cTynentka DEBA MP-313 HAY).

3L1. Kypcenxo FO.A. Main problems of digital marketing (ctymentka ®EBA JII'-224 a HAY).

32. JIyyuk T.A. JTinxOinmuHr sik ocHoBa cydacHoto SEO (ctynentka ®EFA MP-413 HAY).

33. Ha3zapoe B.B. TenpeHilii po3BuTKy pekjiaMu Ha MeJtia puHKy Ykpainu (ctyaent ®EBA MP-
213M HAY).

34. Ocmpoecvka 1.B. TIpoGremu Ta HanpsSM¥ PO3BUTKY PUHKY aBialliifHUX IIepeBe3eHb YKpaiHn
(ctynentka ®EBA MP-213M HAY).

35. ITagnosa M.IO. Customer retention, Ik Coci® BISIBUTH €(heKTHBHICTb MiMPHEMCTBA (CTYICHT
OEBA EM-311 HAY).

36. ITonosuu A.FO. Mepuangaiizunr y chepi mapretunry (ctyneHtka ®EFA MP-413 HAY).

37. IIpoxonenxo FO.M. JlatepanbHuii MApKETHHT K IHHOBALlIHHUI MeTO 1 BeieHHst Oi3Hecy (cTy-
nentka ®EBA MP-413 HAY).

38. Ilpopouenxo A.B. TIpoGiieMu Ta EPCTICKTHBH PO3BUTKY M DKHAPOTHOTO MAPKSTHHTY B Cydac-
Hill exoHOMIITi (cTyaeHTKa DEBA MP-213M HAY).

39. Ilpyovko K.IO. TTpo6iiemu Ta HaNpsIMU PO3BUTKY CAHATOPHO-KypOPTHHX 3aKIIa B YKpaiHu
(ctynentka ®EBA MP-213M HAY).

40.1Tynvko A.B. Puziku BUx0 ly KOMIIaHii Ha M bKHApOIHHI puHOK (C1yaeHTKa ODEBA MP-313 HAY).

41. Hyminyesa A.A. 'no6ansHi TpeHM iH)OpMaLifHAX Te XHOJIOTIH Ta X IHBECTULIMHUI MOTEHITi-
an (ctynentka ®EBA MP-213M HAY).

42. Pomanenxo O.B. MbKHAPOAHUI MAapKETHHT SIK OCHOBA II00ai3al[iifHIX TPOIIECiB (CTYACHTKA
OEBA MP-313 HAY).

43. Pyoan 1.B. CtaHOBIEHHS NIOOAJIFHOTO MapKETHHTY B Cy4aCHHUX yMOBaX €eKOHOMIKH (CTyZICHTKa
OEBA MP-213M HAY).

44.Casa €.B. CyuacHuii CTaH PO3BHIKY TypHCTHIHOTO pHHKY Yipaiu (cTymeHT @®EBA MP-213M HAY).

45. Casuenko A.JO. OcobmBocTi 613HeC-KOMyHIKaIlii y chepi IBEeHT-MapKETHHTY Ha JESIKUX PUH-
kax €Bpasii (cTynentka ®EBA MP-413 HAY)

46. Caooecvka I.1. ExoHOMYHA TICHXOJIOTIS: KIIFOYOBI €TAIIM BCTAHOBJICHHS Ta IEPCIICKTHBHU PO3-
BUTKY (ctynentka ®EBA MP-413 HAY).

47.Caiodosa I'.O. YmoBu ycninHOTO Bixo 1y komriaHii Ha puHok CIIA (ctynentka @EBA MP-413 HAY).

48. Camonioxk C.M. Mapketunr MaiiOy THEOTO (cTyneHTKa @EBA MP-413 HAY).

49. Cenroxosa B.O. Porrs SMM mist [T-kommaniit (ctynentka ®EBA MP-213M HAY).

50. Tumowenxo M.A. The impack of modem technology on the development of marketing (cTy-
nent ®EBA JII'-224 a HAY).

51. Tuwenko K.A. MapxeTHHTOBI MeTO 11 (hOPMyBAaHHS CTIOKHBUMX ITepeBar (cTyneHTka ®EBA
MP-213M HAY).

52. Tkauenxo A.A. OcHoBHI MPoOIeMH MPH PO3poOITi peKiaM HOT KaMITaHii Ha CBITOBOMY PHUHKY
(ctynentka ®EBA MP-313 HAY).

53. Tkauyk M.FO. Landing page abo pekiiaMHU CaliT: HOBU# TpEH I IHTEpHET-MapKETHHTY (CTyIIe-
Htka ®EBA MP-413 HAY).

54. Tpyxan A.A. OcHoBHi (a3u hopMyBaHHS KOPIOPATUBHOT KyJIBTYPH IiMIPHEM CTB aBiaI[iifHOTO
Tpancropty (ctyneHT ®PEFA MP-213M HAY).

55.111anoéanosa A.A. CyvacHa F0HIETI s 0O aBHOTO MapkeTHHTY (cTyzeHTka @EBA MP-313 HAY).

56. Illeeys A.B. CyTHicTs moOansHOTO MapkeTHHTY (cTyneHTka @EBA MP-313 HAY).

57. Aniwmescvka A.E. [HHOBAIIHI TEXHOJIOTI, 110 3MIHIOIOTH BUIVISIT CyYacHOTO piTeiiny (CTyaeHT-
ka ®EFA MP-413 HAY).

MIHICTEPCTBO OCBITH I HAYKH YKPAIHH
HAIIIOHAJIBHUM ABIAIIIMHUMA YHIBEPCUTET
®AKYJIBTET EKOHOMIKH TA BIBHEC-AJMIHICTP YBAHHS
KA®EJIPA MAPKETUHTY

IIPOI'PAMA
MixkHapoaHOI
HAYKOBO-TIPAKTUYHO 1 KOH(} epeHuil

«HHEPCIIEKTHUBU I BUK/IUKH
IYTOBAJIBHOT'O MAPKETHUHI'Y»

RPUCEAUYEMbCA
85-piuuio Hauionanvhozo asiauiiinozo yHieepcumeny

Kwnis, 24 :xoBTHs1 2018 poky



